
 GLOBAL TRADE ACHIEVEMENTS STRATEGY BASED ON MONETARY RESULT AND 

SOCIAL CONTRIBUTIONS  

Organizations conduct research to implement and plan business thought. This paper will 

establish depth foundation to global field-tested strategy based on income result and social 

contribution. 

In the current world-wide market, some achievements in the global business have shown a 

huge impact on both financial outcome and social improvement to its success. 

The following are possible ways of estimating world-wide business achievements. 

• Members of the workforce 

Businesses that are socially responsible are going an extra mile to deliver meaningful 

work that helps staff grow and realize their full potential. They are on the go seeking to 

provide safe, healthy work environment, fair wages and climate of respect. 

Human resource and management practices policies to incorporate authorization of 

employees and center administration; improve information through the organization, 

better harmony in work, family setup and greater workforce diversity. Moreover, 

organizations are also finding that benefit sharing and ownership sharing can enhance 

productivity and motivation and employee turnover decree. 

• Trade allocation 

This basically estimates the level of trade in which businesses manage, run or rules in 

terms of deals, customers or clients. Trade allocation majorly reflects the cut throat 

position and power or strength of a market in relation to its opponents. It can be 



calculated by separating the sales of an enterprise by the total of all deals in the 

business or through utilization of several indicators, for example virtual entertainment 

attendant, network congestion and label recognition. 

• Growth of income 

It is the expansion in sales or pay in which business enterprises generate throughout a 

specified time. The ability of business to thrive and extend its customers base, introduce 

new sectors and offer the most competitive services and products is determined by 

Income growth. Revenue development is measured by contrasting the present income 

and the previous income or by computing the compound yearly growth rate over 

several years. 

• Communal responsibility 

The well being and improvement of the communities and conditions in which it 

operates relies on commitment of communal responsibility. Social responsibility brings 

out the morals and virtues of a certain business and its societal impacts. It is measured 

by different indicators like, performance of environment, communal impact, partner 

engagement and administration of the corporate. 

• Productivity and profitability 

Basically, it is the summation of cash the business procures after fully deducting each of 

the taxes and expenses. Creating and generating efficient and viable incentives for 

shareholders in a business in managing its cost is majorly determined by profitability. It 

is measured by different ratios like, overall profit margin, Assets returns, Equity returns 

and Income per share. 



• Advancement 

It is the creation or modification of products, cycles, services or models of business that 

address the needs, assumption and expectation of clients, society or partners. 

Innovation exhibits the ability of an enterprise to adapt to changing economy 

conditions, influence incoming technology and differentiate itself from contenders. 

Innovation is estimated by various pointers such as, awards, disruption of the market, 

patents and loyalty of the customer. 

 

In summary, there are various instances of criteria for worldwide merchandise 

accomplishments in light of financial result and social contributions. Nevertheless, 

depending upon the nature, vision and goals of every business several criteria might be 

considered to be important or relevant. Therefore, utilizing a comprehensive and 

balanced approach that puts into consideration qualitative, subjective and quantitative 

aspects of worldwide performance of a business is key.  

 

 

 

 

 

 

 

 



 


