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Business presentation
Introduction
 A business presentation is a goal-led summary of the key information about your company’s plans, products, or practices, designed for either internal or external audiences or stakeholders. Business presentations are key to communicating important ideas, persuading others and introducing new offering to the world. In most cases the goal of business presentation is to deliver certain idea, message, sell a service or a product, while also considering the specific needs, interests and knowledge level of the listeners. This means that presentations made for corporate companies revolve around one goal and core message. Business presentations involves delivering a structured message using various visual aids, such as slides, charts, graphs, multimedia elements, and verbal communication skills. Business presentations are commonly used in meetings, conferences, sales pitches, training sessions and other business –related events. 
The bottom line is, business presentations matter because they help one organize, clarify one’s goal, communicate it better and connect with one’s audience. Making a speech in presentation form, always have difference.
Presentations need to be designed thoughtfully as they can have a vital impact on the audience. It can add more power to your words and project a stronger image to you and your business. This can help you achieve effective results. Here are few reasons why presentations can be of help to organization.
Business presentation can be used to create a bigger impact for business purposes:
 A pitch presentation for your business idea. Without the support of visual aid or organization that a pitch deck is going to bring to the table, your message may get lost along the way. With a complementary design that properly organizes your ideas, your message will have an even stronger impact. It can also help bring a positive light to your idea. Having a presentation can help align organizational values, business image and goals with your speech and goals with your speech and have it reflect even more boldly.
With presentation you can inform, educate and motivate your audience.
Don’t use presentations for your own purposes. The purpose of the presentation could also be to energize, motivate the public and get something going. Organizations use presentations for internal purposes such as informing their employees, creating company wide educations, and building a company culture. Things like strategic presentations or business plan presentations can clearly outline business expectations. To make sure your presentation makes the impact you are rooting for on your employees, give presentation that keeps them on their toes, not a presentation where they are counting the seconds until it ends.
Presentations can be used to get the attention on yourself.
 It is so easy to lose your audience. We are living in an era where people’s attention spans are getting shorter and shorter. You have one shot at making your audience decide whether they want to listen to you or take out their phones and browse the internet instead. Make your audience look up on you; and there is no better way to do that than presentations. A presentation helps balance speech and visuals to attract audience engagement. A good design, a proper balance of text and image, video, audio, will help to that. With this audience’s attention span can be extended.
Presentations give your audience a breather and makes yourself more flexible.
Modifying a speech is difficult. Modifying and organizing a presentation is much simpler. After all, presentations are all about letting the proper delivery of content. You can easily alter the ordering of the content according to different audience segments and presentation purposes. It is also easier to reuse a presentation without it being noticed that it is the same essential content. It could also be wise in terms of your messages into effective presentations rather than having to make weekly meetings that take hours.
through presentations one can communicate better.
We live in the age of communication and every second matters. That is why finding a way to communicate your message clearly, practically, and rapidly means big bucks. A clear and straightforward presentation will help you communicate better with your audience, display the key points, create a easy access and deliver better performance. This communication depends on a lot of presentational factors; color, text alignment, design factors, slide numbers, visual integrations and so on.
Apart from the importance and reasons for creating business presentations, business presentations occur in different types or kinds. There are three main types of business presentations namely: informative business presentation, persuasive business presentation and supportive business presentations.
Informative business presentations
The purpose of informative presentation is to detect the knowledge you have and explain what you know. It is the commonly used type of presentation by many well-known businesses. There are four types of informative presentations, which include definition presentations, demonstration presentations, explanatory presentations and descriptive presentations. The main goal for these presentations is always to inform, teach the audience by offering interesting information about a topic in a way that makes them recall what they have heard.
Persuasive business presentations
The goal of persuasive business presentation is to persuade your audience, sway their opinions, prompt them towards the desired action and convince them of what you believe is right. Developing such type of presentation requires an expertise in public speaking. 
 Supporting business presentations
   Supporting business presentation is meant to facilitate decision making and explain how we can get something done. The underlying purpose here to communicate the general action plan then break it down for bringing it to life.  Examples include roadmap presentation, project vision presentation, after action review.
 Knowing how to start a presentation is a crucial thing. If you fail to capture the audience’s attention right off from the start, your entire presentation will flop. Few listeners will stick with you to the end and retain what you have told.  To make your presentation attractive and inspiring is good to start it from a different angle. 
How to make a business presentation?
Get your presentation opening right. The first slides of your presentation can make or break your success. If you fail to frame the narrative and set the scene for the audience from the very beginning, you will struggle to keep their interest throughout the presentation. You have several ways of how to start a business presentation more so formal business presentation such as annual reports.
Introduction
 To introduce yourself in the right way and without sounding boring like everyone else. The introduction of a business presentation sets the tone for the entire presentation and plays a crucial role in capturing the audience’s attention and establishing a rapport. Key components to include in the introduction of a business presentation include:
Greeting and opening statement.
Begin by greeting the audience and introducing yourself. Use warm and professional tone to create a positive first impression. Follow the greeting with an attention-grabbing opening statement that attracts the audience’s curiosity or highlights the importance of the topic.
Establishing relevance
Clearly state the purpose of the presentation and why it is relevant to the audience. Explain how the topic directly relates to their interests, needs, or challenges. Emphasize the potential benefits or outcomes the audience can expect from the presentation.
Agenda overview.
Provide a brief overview of the presentation’s structure and main sections. Outline the key points or topics that will be covered. This helps the audience understand the flow of the presentation and prepares them for what they expect. Use a link back memory formula-to spice up a presentation, you need to connect with your audience. The best way to do so is by throwing in a simple story. The human brain loves a good story, and we are more inclined to listen and retain the information told this way.
Establish credibility
Establish your credibility and expertise on the topic. Share relevant qualifications, experiences, or achievements that demonstrate your knowledge and authority. This helps to build trust and enhances the audience’s confidence in your presentation. Encourage your audience participation and engagement right from the start. Pose a thought provoking question, ask for a show of hands, or request a short introduction from some of the attendees. Engaging the audience early on creates a sense of belonging, involvement and active participation.
Expectations and time frame
Mention the expected time frame of the whole presentation to manage the audience’s expectations. Outline any interactive sessions, question and answer sessions or short breaks that will occur during the presentation. Clarify how questions will be addressed, whether during the presentation or at the end of the presentation. Smoothly transit from the introduction to the main body of the presentation. Start by clearly establishing the purpose, relevance, and structure, remembering to keep the introduction concise, engaging and focused on setting the stage for the rest of the presentation. Capture the attention and interest of the audience right from the start by incorporating audience engagement techniques.
Context
The context section of a business presentation provides the necessary information to set the context for the audience or stakeholders. It helps them understand the current situation, problem, or opportunity that the presentation should address. Key components to include in context section of a business presentation; Transition from the introduction to the context section. Remind the audience the main topic or the purpose of the presentation. Provide the subject matter that the presentation focuses on. Explain how the situation has evolved over time and any significance events or developments that have occurred. Discuss key trends, challenges, or opportunities that are relevant to the audience. Share statistics, data or market research findings to support your points. Describe specific challenges, issues, or gaps that exist. Identify the key stakeholders or parties affected.
Ending a presentation effectively
Last impression also counts. Our memories can be governed more by how an experience ends than how it begins. A lasting final impression can be a crucial to any presentation, especially as they make our presentation goals more attainable. A presentation end is not a recap because it calls for an appealing action or content beyond just restating information that the speaker already provided.it is not even a summary of data already given to the audience but a wrap-up. Is a perfect time to provide meaningful and valuable facts that trigger the desired response we seek from the audience. Just as important as knowing how to start a presentation, your skills on how to end a presentation will make a difference in the presentations performance.
 Conclusion
 With these business presentation design tips, presentation templates, and examples, can make one confident in their next presentation. Always focus on creating a rough draft first using a template. Then nail your opening slide sequence and shortening the texts in the main part of your presentation when needed. Make sure that each slide serves a clear purpose and communicates important details. To make your business presentation deck more concise, remove anything that does not pertain to the topic. Finally, when you are done, you can share your business presentation with other team members to get their feedback and reiterate the final design.
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